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THE GREATEST BUSINESS IK THE WORLD 
By Harra l Ayres, Managing D irec to r Old Spanish T ra i l

San Antonio, Texas, November 1928---- The most valuable business fo r  a

community is  the American to u r is t  and t ra v e l business but i t  is  a business 

th a t must be sought in t e l l ig e n t ly . I t  has already grown to  g ig a n tic  pro

portions and i t  brings to a community a steady supply o f cash. Local crop3 

may f a i l  but the American tra v e l movement keeps on s te a d ily  in  i t s  chosen 

channels. S ta t is t ic s  respecting automobile t ra v e l are becoming w e ll authen

tic a te d  but the fig u re s  are so amazing people h e s ita te  to  accept them.

We know there are 25,000,000 motor veh ic les now in  the United S tates.

The A.A.A. and other auto clubs rou ting  tra v e le rs  now to ta l  nearly  1200. In  

add ition  t ra v e l bureaus are maintained by great newspapers, magazines, banks, 

chambers o f commerce, department s to res, and numerous o ther o rgan izations. 

Reports show there are 40,COO,000 to u r is t  tra v e le rs  annually and they spend a 

to ta l  o f two b il l io n s  o f d o lla rs .

We know a d o lla r  received passes through many hands. Economists t e l l  us 

the average c irc u la tio n  value o f a d o lla r  to  the community is  seven d o lla rs .

On th is  p r in c ip le  the two b i l l io n s  spent annually by the 40,COO,COO auto t ra v e l

ers represent fourteen b i l l io n s  o f d o lla rs  c irc u la tio n  values to  the communi

t ie s .

The U.S. Department o f Commerce recen tly  announced th a t the passports 

issued so fa r  th is  year ind ica te  nine hundred m illio n s  w i l l  be spent in  

fo re ig n  countries during 1928. With the progress o f paved highways the 

tendency to  "go to  Europe” w i l l ,  le t  us hope, be restra ined .

The automobile trun k  lin e  today is  more a ttra c t iv e  fo r  tra v e l than the 

ra ilro a d . Every car owner knows how much he pre fers to  "jump in  h is  car and 

go" than t ra v e l by t r a in .  Moreover, the home seeker and the in ve s to r oan


